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Visitors mean business: the 
link between tourism and 
prosperous communities



Value of the Visitor Economy in Southern NSW

Destination Southern NSW FY 2024-25

Total Spend $ 3.9B

Total spend increase on previous year 0.7 % 

Tourist Spend $ 1.1B

Tourist spend as % of total spend 28.7 %

Tourist spend increase on previous year 2.4 %

Tourist # 3 M

Tourist # increase on previous year 2.5 %



Value of the Visitor Economy in Queanbeyan Palerang

Queanbeyan Palerang Regional Council FY 2024-25

Total Spend $ 720 M

Total spend increase on previous year 3 % 

Tourist Spend $ 54.8 M

Tourist spend as % of total spend 7.6 %

Tourist spend increase on previous year 10.1 %

Tourist # 412,000

Tourist # increase on previous year 12.5 %



Comparative value of the Visitor Economy

Destination 
Southern NSW 

QPRC
QPRC as % of 

Destination  
Southern NSW

Total Spend $ 3.9B $ 720 M 18.7 %

Total spend increase on previous year 0.7 % 3 % 

Tourist Spend $ 1.1B $ 54.8 M 4.96 %

Tourist spend as % of total spend 28.7 % 7.6 %

Tourist spend increase on previous year 2.4 % 10.1 %

Tourist # 3 M 412,000 13.9 %

Tourist # increase on previous year 2.5 % 12.5 %



QPRC Tourist Spend $ M FY 2024-25 %

Food Retailing 15.3 28 %

Transport 11.5 21 %

Tourism & Entertainment 9.8 18 %

Retail 7.4 13 %

Accommodation 7.1 13 %

Other 3.9 7 %

Total 55

What is the Visitor Economy ?



What is the Visitor Economy ?



The role of Destination Southern NSW



The role of Destination Southern NSW



How Can We Help?

https://dsnsw.com.au/about-us/



How Can We Help?

Website
Newsletter
Data
Grants
Resources
Pathways
Events 



Tuesday 19 Aug 2025, 2.00 - 2.30 pm  
CyberWardens Level Two, Safe Ai for Small 
Business webinar

Thursday 28 Aug 2025, 4.30 - 6.30 pm
Southern Yarns,  The Gundaroo Inn

Wed 8 Oct 2025, 9.00 am - 1.00 pm
Social Impact Workshop - 'Social Impact of 
Tourism' Queanbeyan

Thur 9 Oct 2025, 9.00 - 1.00 pm
Social Impact Workshop - 'Social Impact of MTB 
Tourism', Jindabyne

Upcoming Events





• Shared community values
• Authentic, genuine welcome 
• Local voices and faces are essential for 

authentic marketing
• Regional dispersal – consistently good 

experiences
• Hunt in packs - collaboration, not competition > 

shared success
• Build a case  for governments to fund investment 

in tourism infrastructure and sustainment
• We want to get it right – sustainable tourism 

benefits everyone

Community and business support is essential



Next Steps

Visit website
Subscribe to newsletter – via website
Attend events
Share your feedback
Engage with your Industry Development 
Manager

Destination Southern 
NSW website

Value of Tourism to 
Councils Summary
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